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This series offers monographs and 
edited collections of essays that 
examine the extents and effects of 
writing that resists the uncritical 
embrace of the highbrow. Crossing 
both cultural and geographic 
boundaries, it brings together 
studies of texts, writers, readers, 
producers and distributors. It will 
highlight current debates about the 
politics of mainstream readerships 
and media, about the designation 
of audiences and material methods 
of circulation and will address 
contemporary critical concerns. 

By attending to how these texts 
resist the ‘high’ cultural imperative 
it is possible to learn how culture is 
commodified for particular classes 
and the role that gender and social 
class play in the production of 
those categories.

Comedy and the Feminine 
Middlebrow Novel:  
Elizabeth von Arnim and  
Elizabeth Taylor

Erica Brown

Taylor and von Arnim wrote witty 
and entertaining novels about the 
domestic lives of middle-class 
women. Widely read and enjoyed, 
their work was often dismissed as 
middlebrow. Brown argues their 
skilful use of comedy and irony 
provided the receptive reader with 
subversive commentary on the 
cruelties and disappointments of life.

Literary Texts and the Popular 
Marketplace
c.256pp: 234x156mm: December 2012
HB 978 1 84893 338 5: £60/$99
 e  978 1 84893 339 2

PICKERING & CHATTO 
PUBLISHERS

Proposals
We invite submissions from established scholars and first-time authors 
alike. Prospective authors should send a detailed proposal with a 
rationale, chapter outlines and at least two sample chapters alongside a 
brief author’s biography and an anticipated submission date to one of the 
following: 
Kate Macdonald 
kate.macdonald@ugent.be
Ann Rea
anr12@pitt.edu
Mark Pollard 
mark@pickeringchatto.co.uk

William Clark Russell and 
the Victorian Nautical 
Novel: Gender, Genre and the 
Marketplace

Andrew Nash

Based on extensive archival research, 
Nash’s study explores Russell’s 
career, looking at his successes 
and failures in the context of 
literary criticism and book history. 
Illuminating such themes as gender 
ideology, the emergence of genre 
fiction and the influence of the 
marketplace on authorship, Nash 
places Russell’s work at the centre 
of current debates on late Victorian 
literature. 
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Fashioning the Silver Fork 
Novel
Cheryl Wilson

Wilson looks at the social and 
literary impact of this genre and 
charts its role in the development of 
the novel as a form and its status in 
the literary market place.
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The Business of the Novel: 
Economics, Aesthetics and the 
Case of Middlemarch

Simon R Frost

Frost examines the history of 
Middlemarch’s composition and 
publication within the context of 
Victorian demand, then goes on to 
consider the interpretation, reception 
and consumption of the book.
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